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The IG-Fashion e-learning platform was developed to support the integration of digital
and green skills in fashion education, offering interactive training modules, multimedia
content, and an Al-powered chatbot. As part of Work Package 3 (WP3), the platform was
piloted across five partner countries with learners, educators, and industry
professionals to evaluate its usability, content relevance, and technical functionality.

This report summarizes the changes made to the platform between its initial and final
versions, based on the structured feedback collected during the piloting phase (A3.5) as
well as the piloting report, that summarizes conclusions based on the user feedback.
The improvements reflect the project’s commitment to user-centered design,
accessibility, and pedagogical value. Feedback was gathered through surveys,
interviews, and observation during live testing sessions, and directly informed
technical, visual, and content-related updates to the platform.

The following sections present an overview of the platform'’s first version, highlight the
main points raised by users, detail the modifications implemented in response, and
assess the resulting enhancements in user experience and educational effectiveness.

2. SUMMARY OF A3.5 PILOTING FEEDBACK

The IG-Fashion platform was piloted between February and April 2025 across five
countries—Romania, Italy, Greece, Bulgaria, and the Netherlands—with a total of 191
participants (67 trainers and 124 learners). Feedback was collected through structured
evaluation questionnaires and focus sessions.

2.1. Key Feedback from Trainers:
Content Relevance: Trainers across all countries found the platform content highly
relevant to vocational training in sustainable fashion. Romania and Italy rated the
content especially high for clarity and alignment with learning outcomes.

Structure and Flow: The modular structure and progressive learning path were
positively evaluated, making the content easy to follow.

Chatbot Use: Trainers appreciated the chatbot's potential as a learning support tool.
While most had little prior experience with chatbots, they responded positively to its
integration, suggesting further refinement to improve response accuracy and depth.

Integration Potential: Romanian trainers showed the highest readiness to adopt
the platform in formal education, followed by Italy. Trainers in Bulgaria and Greece
expressed interest but emphasized the need for institutional support and more
familiarity with Al tools.
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Learning Experience: Learners reported improved understanding of sustainability in

fashion and considered the content practical and applicable to real-world scenarios.

Platform Usability: Navigation and layout were praised for being clear and user-
friendly. Learners valued visual elements and real-world examples.

Chatbot Support: Viewed as helpful and innovative, although some learners noted
limitations in chatbot depth, which they expected to improve over time.

Suggestions: Requests were made for more multimedia content (videos,
infographics), interactive elements (quizzes), and ongoing chatbot training.

2.3. Suggestions for Content Improvement:

e Include more multimedia content(e.qg., infographics, videos) to enrich
understanding and break text-heavy sections.

e Addinteractive elements, such as quizzes at the end of each module, to
reinforce learning.

o Keep content updated reqularly to reflect emerging sustainability trends and Al
developments in fashion.

2.4. Cross-Country Highlights:

e Romania and the Netherlands led in terms of engagement and application intent.

e [taly showed high digital readiness, while Bulgaria and Greece requested
additional institutional support for integration.

e Thechatbot feature was well received but consistently highlighted for
improvement.



ason’” 3. CHANGES AND IMPROVEMENTS

3.1. Technical changes related to navigation and design

- Added 2 new tabs to the navigation menu -, INTRODUCTION" & ,FINAL QUIZ"

v INTRODUCTION
v LEGAL

v LEGAL
v F&T PRODUCTION

v F&T PRODUCTION

v DESIGN
v DESIGN

v TEXTILES
v TEXTILES

v SOURCES AND FURTHER READINGS « SOURCES AND FURTHER READINGS

~ CHATBOT v CHATBOT

B Chatbot Test v FINAL QUIZ

Before After

- Interface changes related to the top bar, and the placement and size of
language-specific flags, added the EU Logo

. P Co-funded by 5 . —
4 IG-Fashion Training - the Ewopsen Union G Fashion Training <= 1| -

Chatbot Test Chatbot

This chatbot is powered by a learning algorithm designed to assist and provide helpful information. While it

strives for accuracy and , it may i provide i or incorrect Please use
o~ IG'Fashlon the information provided as general guidance and verify critical details through reliable sources. We appreciate
¢ i N
L} - your understanding and welcome any feedback to help us improve.
N Chatbot -
AHON o Turopaan Vo
o IG-Fashion
Welcome! %) p— -
) N, atbo
Choose your chatbot experience! SO ottty

Ask a question! Select a sector! Welcome!

Choose your chatbot experience!

Funded by the European Union. Views and opinions expressed are however those of the
author(s) only and do not necessarily reflect those of the European Union or the European

Education and Culture Executive Agency (EACEA). Neither the European Union nor EACEA can Ask a question! Seteoateectonl
be held responsible for them.

Funded by the European Union. Views and opinions expressed are however those of the
author(s) only and do not necessarily reflect those of the European Union or the European
Education and Culture Executive Agency (EACEA). Neither the European Union nor EACEA can
be held responsible for them.
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3.2. Content improvements

Interactive exercises:

- Improvement of their functionality and design

- Changesin content -removed exercises that posed difficulty and added
exercises with clearer formulation instead

- Removed timer

- Added explanations to the exercises when wrong choice is selected

- Added a summary of the answers at the final evaluation

- Created an overall check instead of individual check of answers

Before:

1.5 Interactive exercises

Interactive Exercises

Questions: 14 Duration: 00:00:00 Passing grade: 65%

Start

1.5 Interactive exercises

Interactive Exercises

Question 1 of 14 & 0047  FINISHQUIZ Question 1 of 14 & 00:43 FINISH QuIZ

@ Check Answers
1. Match each item with the correct definition. There's an extra definition you do not need to use.
Words you can use are:
2. Did you manage to grasp the main points? True (T) or False (F)

Copyright, Ecolabel, Geographical Indication, Label, Patent, Trademark
Contracts in the fashion industry can be divided into four main stages.

Exclusive right that the owner of an intellectual property has to that property.
° True

Official symbol showing that a product has been designed to do less harm the environment than similar False

[corec: RUEC

products.

Piece of paper or similar material attached to something to identify or describe it.

Sign used on products having a specific geographical origin and possess qualities due to that origin. 3. Did you manage to grasp the main points? True (T) or False (F) @

ing ag are b, f: ers and retailers.
Symbol, word, or words legally registered to represent a company or product.
True
Tool for collecting and sharing products data throughout their entire lifecycle. Fal
alse
Type of intellectual property that gives its owner the legal right to exclude others from making, using, or
selling an invention for a limited period of time. @ Check Answers

© Check Answers
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IG Fashion Training

Contracts ensure the effective functioning of a business. True or False?
O True

O False

Manufacturing agreements are contracts between manufacturers and
retailers. True or False?

O True

O False

Consignment agreements are part of stage II. True or False?

O True

O False
A licensing agreement is used to increase a fashion company’s capital.
True or False?

O True

O False

There are four types of distribution agreements. True or False?

O True

O False

New content:

- 2 new tabsadded to the platform:

retailers. True or False?

O True

© False

They are contracts between designers and manufacturers.

Consignment agreements are part of stage II. True or False?

O True

x False

g agr are contracts between manufacturers and

A licensing agreement is used to increase a fashion company’s capital.

True or False?

x True

O False

Itis used to increase territorial reach and ensure a constant supply of products without investing a huge

amount of funds.
There are four types of distribution agreements. True or False?

@ True
O False

o INTRODBUCTION - containing a brief overview of the platform content, as
well as the video tutorial in each language, and buttons to social media

channels

Q
~ INTRODUCTION 1
® Project Introduction v
v LEGAL 5
v F&T PRODUCTION 5
v DESIGN 7
v TEXTILES 6
v SOURCES AND FURTHER READINGS 4
v CHATBOT 1
v FINAL QuIZ 1

s 16 Fashion Traning

Project Introduction

Welcome to the “Intelligent and Green Fashion (IG-Fashion) " leaming platiorm! Here, you wil discover our
expert leaming content, divided in 4 main modules:

LEGAL - New EU texiie regulations

FASHION & TEXTILE ~ Innovations and used for
DESIGN - Circular design techniques & circular business models

TEXTILES - Sustainable, innovative textiles and ethical sourcing

The platform also contains 75 best practice examples, in each chapter, where you can study real-world
‘examples and get inspired! Each module also contains interactive exercises, where you can test your
knowledge.

Last but not least, our chatbot, developed uniquely to assist you on your learning journey can be found on all
pages by pressing the icon on the bottom corer,

Introduction to the IG-Fashion Leaming Modules,

Watchon (£ Youlube

« Join us in our Youtube Channel!
+ Download the Platform Manual!

Certification Process:

Would you like to obtain the IG-Fashion course certificate? After completing the course, head to the “Final Quiz"
tab at the bottom of the navigation menu, and fill out the final test. I passed (over 60% correct answers), you
will be redirected to a short feedback form, where you can fill out your name, and receive a customized
downloadable certficate!

Join us in our Social Media!

© 000
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FASHON o FINAL QUIZ - A test containing a mix of questions from all chapters,

which, when passed with minimum 60% will obtain users a certificate of
course completion also containing their name

Q B e P —
v INTRODUCTION 1 Final Quiz
v LEGAL 5

Match the concepts with the correct definition. Words: Copyright,
Ecolabel, Geographical Indication, Label, Trademark, Patent,

v F&T PRODUCTION s

Type of intellectual property that gives its owner the legal right to exclude
v DESIGN 7 others from making, using, or selling an invention for a limited period of time.

Exclusive right that the owner of an intellectual property has to that
v TEXTILES 6 property.

Official symbol showing that a product has been designed to do less harm

the environment than similar products.

v SOURCES AND FURTHER READINGS 4 . v N o Py
Piece of paper or similar material attached to something to identify or

describe it.

v CHATBOT g . Sign used on products having a specific geographical origin and possess
qualities due to that origin.

~ FINAL QuIZ 1 . Symbol, word, or words legally registered to represent a company or
product.

® Final Quiz v

Fill in the gaps! Words: scrap, vacuum, cut, ironing.

ironing technology allows of products with reduced detail reserves,

and thanks to this technology, production can be in half.

Discuss the impact of AI on the circular fashion design revolution,
mentioning at least two key roles it plays.

The final quiz evaluation contains an oveview of the corrected answers, a fnal score and
a pass or fail message. If passed, the user will be redicrected to a feedback form, where
they can leave their opinions on the platform, as well as report and possible issues and
errors. These answers are collected in a dedicated email address.

Final Quiz

Congratulations! You have achieved a passing score of 69.23% in the Final Quiz!

In order to receive your certificate please fill out the questionnaire regarding your general comments

about the platform!

Questionnaire



d

FASHON Snippet from final test evaluation:

ERP (Extended Producer Responsibility on Textile) main objective is to:

O Increase sustainability
O improve working conditions

® reduce industry waste

A licensing agreement is used to increase a fashion company’s capital.
True or False?

O True
® False

It is used to increase territorial reach and ensure a constant supply of products without investing a huge
amount of funds.

The automatic cutting robot performs the overall activity of:

O the prevention of excessive consumption of resources
® drawing, marking and cutting the flooring

O prototyping in a virtual environment
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FASHON General feedback questionnaire:

General Questionnaire — English

(7)) 1GFASHION | APRIL 23,2025

IG-Fashion General Questionnaire
Please submit your personal information and your comments about the platform so that you can receive
your certificate.

Please, indicate your name and surname

Please, indicate your email address

Please, indicate the country you are from

PART 1 - User Experience
Rate each question on a scale of 1 to 5, with 1 being the lowest and 5 the highest.

Did you find it easy to navigate the platform and find the information you needed?

S5

%

How would you rate the overall layout and graphic design of the platform?

5

%

Did you experience any of the following technical issues when using the platform?

Enter your comments in the box below:




IG
( PART 2 - The Content
FASHON Rate each question on a scale of 1 to 5, with 1 being the lowest and 5 the highest.

Did you find the learning materials useful in improving your knowledge about
sustainable fashion?

%

To what extent have the quizzes helped you reinforce your understanding of the
content?

%

How useful did you find the chatbot in helping you with your questions?

1 5

%

What parts of the training material did you find most beneficial?

Are there any areas of the platform that you think could be improved? Please
Specify:

Redirection to downloadable certificat with users name

General Questionnaire — English

a IG FASHION / APRIL 23, 2025

Thanks for submitting your participating in this questionnaire. Congratulations on getting your certificate in IG-
Fashion.

GET YOUR CERTIFICATE
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FASHON Certificate:
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FASHON

CERTIFICATE

OF COURSE COMPLETION
THIS CERTIFICATE IS AWARDED TO:

TEST USER T

For completing the “Intelligent and Green Fashion”
(1G-Fashion) course for fashion industry professionals.

The IG-Fashion Team

B oml Gewio W&~ L. [ff-=— omrgbsan « militos

the European Union

3.3. Chatbot

- Expanded knowledge base by adding more questions and answers for each
subtopic

- Added disclaimer

- Embedded chatboticon(blue iconin right corner)icon over all pages of the
platform

- Changed title from ,chatbot test” to ,chatbot”

Chatbot
Chatbot Test

This chatbot is powered by a learning algorithm designed to assist and provide helpful information. While it
strives for accuracy and relevance, it may occasionally provide incomplete or incorrect responses. Please use
the information provided as general guidance and verify critical details through reliable sources. We appreciate
your understanding and welcome any feedback to help us improve.

IG-Fashion
T i .
. Chatbot prerem N IG-Fashion

v Etopn ion 1
y Chatbot !
Welcome!
Choose your chatbot experience! Welcome!

Choose your chatbot experience!

Ask a question! Select a sector!

Funded by the European Union. Views and opinions expressed are however those of the

Ask a question! Select a sector!

Funded by the European Union. Views and opinions expressed are however those of the

author(s) only and do not necessarily reflect those of the European Union or the European
Education and Culture Executive Agency (EACEA). Neither the European Union nor EACEA can
be held responsible for them.

Before

author(s) only and do not necessarily reflect those of the European Union or the European
Education and Culture Executive Agency (EACEA). Neither the European Union nor EACEA can

be held responsible for them. @

After
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The chatbot was created and trained on a dataset of questions and answers provided by
the partners. The data was in English. During the initial training, five sessions were
conducted. The model resulting from these sessions exhibited signs of overfitting,
meaning it struggled to provide concise replies. To address this, a final training phase
consisting of six sessions was performed, using a higher learning rate multiplier to help
reduce overfitting.

Additionally, questions and answers in other languages were incorporated into the
training data. This allowed the model to better capture sentiment in the user's language
of choice, rather than attempting to translate sentiment from English on the fly.

Overall:
- Increased learning rate multiplier, to reduce overfitting
- Added multilingual data, to improve sentiment understanding across languages

Glossary of Terms
- Overfitting: When a model learns the training dataset too thoroughly, it ends up
memorizing noise and irrelevant patterns. As a result, it performs poorly on new,
unseen data because it expects exact replicas of the training inputs.

- Learning Rate Multiplier(Ir): A parameter that defines the size of the step the
model takes when updating its weights during training. A low learning rate
multiplier leads to small steps, causing the model to capture even minor noise in
the dataset. A high learning rate multiplier enables the model to move faster
through the data, skipping over such noise.

- Whyis noise bad: Noise consists of random fluctuations, outliers, orirrelevant
details in the data that do not reflect any meaningful underlying pattern. If a
model learns this noise, it becomes overly sensitive to it and fails to generalize to
new data. Thisresultsin poor performance, especially in real-world use where
exact duplicates of training examples are unlikely

3.4. Language

- Proofreading and editing minor language issues in all languages of the project,
especially regarding the exercises mentioned in subchapter 3.2

4. FINAL FEEDBACK

A final round of feedback was gathered during the multiplier events, presenting the last
version of the platform and asking participants for their opinions through the
Mentimeter software. The focus of the questionnaire is on content quality, structure,
relevance, and suggestions for improvement.
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4.1. Reaffirmed Strengths:

Participants praised the platform'’s clear structure and enhanced usability in the
final version.

Content remained widely regarded as relevant, current, and useful.

Continued appreciation for practical modules on sustainability, upcycling, and
emotional design.

4.2. Emerging/Repeated Feedback:

Demand for more interactive and dynamic content formats - A recurring theme
in both the pilot and final conference feedback was the strong interest in
enhancing the platform’s interactivity. While the current structure—based on
clearly written modules, case studies, and visual elements—was appreciated for
its clarity and relevance, participants expressed a desire for more engaging
learning experiences that go beyond text-based content - such as more images
or animations or even more interactive exercises like interactive diagrams or
drag-and-drop exercises or scenario-based learning

Stronginterestinincluding localized or country-specific examples - During the
final conference feedback session, participants expressed a desire for more
localized content that reflects the realities, practices, and cultural aspects of
their own countries. While the platform includes strong, diverse examples from
various EU countries, users emphasized that deeper contextualization could
significantly enhance the relevance and resonance of the material. Teachers and
trainersin VET institutions wanted examples that align more directly with
national educational standards and fashion industry trends in order to facilitate
adaptation to national curricula.

Continued emphasis on strengthening the chatbot's connection to learning
modules - The Al-powered chatbot remains one of the platform’s most
innovative features, widely appreciated for its accessibility and learner-centered
approach. However, users—both during the pilot and at the final conference—
reiterated the need to deepen the integration between the chatbot and the
learning modules. Continued improvement of translations and culturally
nuanced phrasing would also enhance the chatbot's usability across all partner
languages.

5. CONCLUSION

The evolution of the IG-Fashion platform—from its initial prototype to its final version—
demonstrates the consortium’s strong commitment to co-creation, user-centered
design, and continuous improvement. Feedback gathered through piloting (A3.5)and
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he final international conference highlighted high levels of satisfaction with the
platform s clarity, structure, and relevance to sustainable fashion education.

The implemented updates—such as improved interface usability, refined chatbot
functionality, and updated content—were well received and contributed to a more
engaging and accessible learning experience. However, several areas for future

enhancement remain consistently emphasized by users, particularly the need for:

e |ncreased interactivity and multimedia integration,
e Expanded chatbot alignment with learning content, and
e Greaterinclusion of localized, country-specific examples.

Moving forward, the platform will remain online for a minimum of five years, hosted and
maintained by Militos. Partners have committed to integrating its content into national
VET curricula, using it in future Erasmus+ projects, and continuing stakeholder
engagement through newsletters and social media. The open-access nature and
multilingual availability of the platform provide a strong foundation for replication,
adaptation, and scale-up.



